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                                                   ABSTRACT   
   

An online super shop management system that permits a customer to submit online orders for 

items and/or services from a store that serves both walk-in customers and online customers. 

The online super shop management system presents an online display of an order cut off time 

and an associated delivery window for items selected by the customer. The system accepts the 

customer's submission of a purchase order for the item in response to a time of submission 

being before the order cut off time. The online super shop management system does not settle 

with a credit supplier of the customer until the item selected by the customer is picked from 

inventory but before it is delivered. Therefore, the customer can go online and make changes 

to the order. In addition, available service windows are presented to the customer as a function 

of customer selected order and service types and further, the order picking is assigned in 

accordance with a picker's preference. When ordering goods, many shopping systems provide 

a virtual shopping cart for holding items selected for purchase. Successive items selected for 

purchase are placed into the virtual shopping cart until a customer completes their shopping 

trip.     
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CHAPTER 1  
   

INTRODUCTION  

  

E-commerce is fast gaining ground as an accepted and used business paradigm. More and more 

business houses are implementing web sites providing functionality for performing commercial 

transactions over the web. It is reasonable to say that the process of shopping on the web is 

becoming common place. An online store is a virtual store on the internet where customers can 

browse the catalogue and select products as their interest. Super shop management system helps 

create invoices, Product category, purchase orders, receiving lists, and payment receipts and 

can print bar code labels. The selected items may be collected in a shopping cart. At checkout 

time, the items in the shopping cart will be presented as an order. At that time, more information 

will be needed to complete the transaction. The Super shop Management system will control 

operating costs and provide better understanding. In traditional shopping system, customers 

have to go market place to buy their product. This documentation has been prepared to give an 

overview of the Super shop management software system. Customer service refers to a 

departmental Super shop ability to satisfy the needs of its customers by this Super shop 

management software system.                                                             

   

1.1 Background   

In traditional shopping system customers have to go market place to buy their product. It’s a 

time killing system and they have to go different place to buy different products. In this way 

they don’t know the other customers review on a particular product and can’t compare with 

similar product. Most importantly customers do not get the update of new product. The 

payment system is not good. Customers do not have available option most of the case they have 

to pay on cash which is risky to bring cash. Online shopping system can solve all of these 

problems. Customers only need a digital device which has internet support and web browser. 

And within short time they can search and compare many products also get the details of a 

product. They can see the other reviews on a particular product and also can share own 

experience [1].   
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1.2 Existing System   

In Bangladesh, the environment of the online shopping is not so good. It is not a popular way 

and customers don’t feel comfort in online shopping.  Lack of user friendly sites, well search 

option, product details, payment options are the main region. Customers also do not see the 

correlated products. As a result, the consumer can’t concentrate on their desired products. 

Customers can’t express their problems to sellers. They also tend to lose attention when 

browsing the site through internet.   

Online Super Shop acts as a bridge between the merchants and customers to bring a wide array 

of quality products and services at the best available rate of the customers with ease through 

internet. Super Shop handles all steps in the transaction process from showcasing and receiving 

orders for the products to delivering it to the customers and completing the payment procedures.  

It’s an online market place based in Bangladesh for quality product and services. We offer 

shoppers easy-to-use search tools, engaging content and time saving navigation. It makes the 

shopping easy to customers from hundreds of stores and popular brands. It contains an 

administration console, enabling staff to view customer orders. In case of security protecting 

sensitive customer data while it is transferred over the internet, and preventing unauthorized 

access to the administration console [2].   

  

Proposed System      

This project will be helped in understanding the creation of an interactive web page and the 

technologies used to implement it. The design of the project which includes Data Model and 

Process Model illustrates how the database is built with different tables how the data is accessed 

and processed from the tables [3].    

1.3 Aims and Objectives   

I. Provide better products with renowned brands   

II. Fully responsive and customers friendly site   

III. Better search option that allows customers to find specific types of product   

IV. Secure transaction system   

V. Secure admin console   
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CHAPTER 2  
  

 FEASIBILITY STUDY  

   

At this stage, the analyst estimates the urgency of the project and estimates the development 

cost. In feasibility analysis, we have to study the following:   

Technical Feasibility   

Technical feasibility focuses on the technical resources available to the organization. Technical 

feasibility also involves evaluation of the hardware, software, and other technology 

requirements of the proposed system. For this project the tools and technologies are used all of 

them are existing technology. And it is possible to make online super shop using technology  

[5].   

Economic Feasibility   

Economic feasibility typically involves a cost or benefits analysis of the project, helping to 

determine the viability, cost, and benefits associated with a project before financial resources 

are allocated. Online super shop is cost effective than traditional super shop. Within limited 

cost this project can be made [5].   

Legal Feasibility   

Legal feasibility investigates whether any aspect of the proposed project conflicts with legal 

requirements like zoning laws, data protection acts, or social media laws.   

 Operational Feasibility   

Operational feasibility involves undertaking a study to analyze and determine whether and how 

well the organization’s needs can be met by completing the project. Operational feasibility 
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studies also analyze how a project plan satisfies the requirements identified in the requirements 

analysis phase of system development. This project is built to reduce the drawback of 

traditional system. It considers all possible customer requirements to resolve their problem on 

traditional shopping system [5].   

Scheduling Feasibility   

Scheduling feasibility is the most important for project success. After all, a project will fail if 

not completed on time. In scheduling feasibility, an organization estimates how much time the 

project will take to complete.   

System Design Methodology   

System design is the solution to the creation of a new system. This phase is composed of several 

systems. This phase focuses on the detailed implementation of the feasible system. It 

emphasizes on translating design specifications to performance specification. System design 

has two phases of development logical and physical design. During logical design phase the 

analyst describes inputs (sources), out puts (destinations), databases (data sores) and 

procedures (data flows) all in a format that meats the uses requirements. The analyst also 

specifies the user needs and at a level that virtually determines the information flow into and 

out of the system and the data resources. Here the logical design is done through data flow 

diagrams and database design [6].   

   

 Logical Design   

   
Logical design of an information system shows the major features and also how they are related 

to one another. The first step of the system design is to design logical design elements. This is 

the most creative and challenging phase and important too. Design of proposed system 

produces the details of the state how the system will meet the requirements identified during 

the system analysis that is, in the design phase we have to find how to solve the difficulties 

faced by the existing system. The logical design of the proposed system should include the 

details that contain how the solutions can be implemented.   
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Fig ure: 2 .1:  Sequ ence Diagram    
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Input Design   

The input design is the link between the information system and the user. It comprises the 

developing specification and procedures for data preparation and those steps are necessary to 

put transaction data into a usable form for processing data entry. The activity of putting data 

into the computer for processing can be achieved by inspecting the computer to read data from 

a written or printed document or it can occur by having people keying the data directly into the 

system. The design of input focuses on controlling the amount of input required, controlling 

errors, avoiding delay, avoiding extra steps and keeping the process simple.   

The system needs the data regarding the asset items, depreciation rates, asset transfer, and 

physical verification for various validation, checking, calculation and report generation. The 

error raising method is also included in the software [7].   

Output Design   

Computer output is the most important and direct information source to the user. Output design 

is a process that involves designing necessary outputs in the form of reports that should be 

given to the users according to the requirements. Efficient, intelligible output design should 

improve the system's relationship with the user and help in decision making. Since the reports 

are directing referred by the management for taking decisions and to draw conclusions they 

must be designed with almost care and the details in the reports must be simple.   

E-commerce is fast gaining ground as an accepted and used business paradigm. More and more 

business houses are implementing web sites providing functionality for performing commercial 

transactions over the web. It is reasonable to say that the process of shopping on the web is 

becoming common place [7].   

.   
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An online store is a virtual store on the internet where customers can browse the catalog and 

select products of interest. The selected items may be collected in a shopping cart. At checkout 

time, the items in the shopping cart will be presented as an order. At that time, more information 

will be needed to complete the transaction. Usually, the customer will be asked to fill or select 

a billing address, a shipping address, a shipping option, and payment information such as credit 

card number [7].   

Physical Design   

The process of developing the program software is referred to as physical design. We have to 

design the process by identifying reports and the other outputs the system will produce. Coding 

the program for each module with its logic is performed in this step. Proper software 

specification is also done in this step [7].   

 Modular Design   

A software system is always divided into several sub systems that makes it easier for the 

development. A software system that is structured into several subsystems makes it easy for 

the development and testing. The different subsystems are known as the modules and the 

process of dividing an entire system into subsystems is known as modularization or 

decomposition.   

A system cannot be decomposed into several subsystems in any way. There must some logical 

barrier, which facilitates the separation of each module. The separation must be simple but yet 

must be effective so that the development is not affected [7].   

    
                                            Fig 2.2: sequence Diagram    
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 Database Design   

The overall objective in the development of database technology has been to treat data as an 

organizational resource and as an integrated whole. DBMS allow data to be protected and 

organized separately from other resources. Database is an integrated collection of data. The 

most significant form of data as seen by the programmers is data as stored on the direct access 

storage devices. This is the difference between logical and physical data.   

Database files are the key source of information into the system. It is the process of designing 

database files, which are the key source of information to the system. The files should be 

properly designed and planned for collection, accumulation, editing and retrieving the required 

information [8].   

The organization of data in database aims to achieve three major objectives: - a.  

Data integration.   

b. Data integrity.   

c. Data independence.   

The proposed system stores the information relevant for processing in the MS SQL SERVER 

database. This database contains tables, where each table corresponds to one particular type of 

information. Each piece of information in table is called a field or column. A table also contains 

records, which is a set of fields. All records in a table have the same set of fields with different 

information. There are primary key fields that uniquely identify a record in a table. There are 

also fields that contain primary key from another table called foreign key [9].                           
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CHAPTER 3  
  

METHODOLOGY  

  

  

3.1 Methodology   
  

Methodology describes the manner in which data is collected, analyzed and interpreted.  

   

Process Model   

A Process Model tells us about how the data is processed and how the data flows from one 

table to another to gather the required information.   

In my project I have used Waterfall Model because waterfall Model illustrates the software 

development process in a linear sequential flow. This means that any phase in the development 

process begins only if the previous phase is complete. In this waterfall model, the phases do 

not overlap [4].   

The sequential phases in Waterfall model are –   

• Requirement Gathering and analysis − All possible requirements of the system to be 

developed are captured in this phase and documented in a requirement specification 

document.   

• System Design − The requirement specifications from first phase are studied in this 

phase and the system design is prepared. This system design helps in specifying 

hardware and system requirements and helps in defining the overall system architecture.   

• Implementation − With inputs from the system design, the system is first developed 

in small programs called units, which are integrated in the next phase. Each unit is 

developed and tested for its functionality, which is referred to as Unit Testing.   

• Integration and Testing − All the units developed in the implementation phase are 

integrated into a system after testing of each unit. Post integration the entire system is 

tested for any faults and failures.   
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• Deployment of system − Once the functional and non-functional testing is done; the 

product is deployed in the customer environment or released into the market.   

 

   

3.2 Tools   

Web server (Apache):   

 Apache is the most widely used web server software. Developed and maintained by Apache 

Software Foundation. Apache HTTP Server is generally recognized as the world's most popular 

HTTP web server. It's fast and secure and runs over half of all web servers around the globe.  

  

PHP:    

PHP means Hypertext Preprocessor is a server side scripting language designed for web 

development. PHP code may be embedded into HTML code, or it can be used in combination 

with various web template system, web content management systems, and web frameworks.   

   

 

    

    

  
Figure  3 .1:  Waterfall Model 
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MySQL:    

MySQL is an open-source relational database management system (RDBMS). With PHP, we 

can connect to and manipulate databases. MySQL is the most popular database system used 

with PHP.   

Bootstrap:    

Bootstrap is a free and open-source front-end framework for designing websites and web 

applications.   Bootstrap includes HTML and CSS based design templates for typography, 

forms, buttons, tables, navigation, modals, image carousels and many other, as well as optional 

JavaScript plugins .Bootstrap also gives you the ability to easily create responsive designs.   

HTML 5 and CSS 3:   

 Hypertext Markup Language, a standardized system for tagging text files to achieve font, 

color, graphic, and hyperlink effects on World Wide Web pages. It is a markup language used 

for structuring and presenting content on the World Wide Web. It is the fifth and current version 

of the HTML standard.   

CSS is the language for describing the presentation of Web pages, including colors, layout, and 

fonts. It allows one to adapt the presentation to different types of devices, such as large screens, 

small screens, or printers. CSS is independent of HTML and can be used with any XML-based 

markup language.   

Text Editor:    

A text editor is a type of computer program that edits plain text. In this project   I use a text 

editor named Brackets. It is a modern, open source text editor that understands web design.  

A database is a collection of data that is organized is such a way that its contents can easily be 

accessed and manipulated. A database management system (DBMS) or database engine can be 

defined as a collection of interrelated data and a set of program used for store, access, retrieve 

and modify those data in a uniform and convenient way. Database system is not only providing 

file capabilities, but also organize data in a meaner that satisfying sophisticated queries. The 

most popular style of database system is the relational database system. Object-oriented 

database have also become popular in recent years. A language called MS structured queries 

some popular relation database software packages are MySQL, MS Access [10].   
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3.3 Data Flow Model   

A data model is a conceptual representation of the data structures that are required by a 

database. The ERD serves as a blue print from which a relational database maybe deduced. 

Figure 1 shows the ERD for the project and later we will show the transformation from ERD 

to the Relational model [11].   

 

Figure 3.3: ER diagram of online super shop.   

3.4 ER to Relational Mapping   

In online super shop system customer can order many products. And a product can be bought 

by many customers. So the relation between the customer and product is many-to- many. For 

a product has only one specific category and for a category may contain many products. So the 

relation between product and category is a one-to-many relationship [12].   

    

    
Figure     
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3.5 Entity   
Customer (id, name, address, number, email)   

Product (id, name, quantity, price, image, description)   

Category (id, name, description)   

In order to implement a many-to-many relationship in a database, it is necessary to break the 

relationship down into two one-to-many relationships. In doing so, a third table is created 

containing the primary keys of the two original tables. So for our order relationship we break 

it into two table name customer order and ordered product.   

Customer order (id, cust_id, amount)   

Ordered product (cust_order_id, pro_id, quantity)   

   

 
   

In Fig 3.5:  

a) Search Products: The customer can search the desired products by the keywords, and 

the system displays the candidate products to the customers for further examinations.   

b) Shopping Cart: When customers found the desired products, they can add the products 

to the shopping cart if the products are available, e.g., in the stock. The customer can also check 

the state of the shopping cart in any time, while they find some dislike products in the cart, they 

can quickly remove them, and when they like to buy more, the customer also can change the 

number of the item in the shopping car. E.g., there is already one Nike Shoes in Jack's shopping 

3.6 
  Usecase Dia gram: 

  

    

    
Fig ure 3.6 :  Usecase Diagram   
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car, and Jack likes to buy one more for his daddy, he could quickly change the number of shoes 

in the shop- ping cart [13].   

c) Manage Order: When shopping cart is ready, the customer can place the order under 

his account. That means the customer must have an account and log into the system. Moreover, 

at least one address must be added to their ac- counts for receiving products. But if the 

customers have more than one addresses, the system will ask them to choose one for the 

shipment. Once customers logged into the sys- tem, they can check the state of order at any 

time, which will show whether the order is paid or not. Even the customer can track their 

products through the delivery system once their products are sent out [13].   

d) Payment: While placing the order, the customers must choose the payment approach. 

If they choose cash on delivery, the cash must be given to the delivery man when receiving 

products. If the customers choose online payment, the system will check his balance under the 

account, if the account has not enough balance to pay, the system must ask the customers to 

pay with their credit cards through third party payment services [13].   

e) Manage Account: If customers are the first time to use this online shopping system, 

they must register membership before checking order out. The customers can modify their 

information at any time, which includes delivery addresses as well as their credit cards 

information.    

3.7: UML Use case Diagram:  
  
UML Use Case Diagrams. Use case diagrams are usually referred to as behavior diagrams used 

to describe a set of actions (use cases) that some system or systems (subject) should or can 

perform in collaboration with one or more external users of the system (actors).  

 

    

    
                                                                        Fig ure   3.7 :  UML Use case D iagram    
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           CHAPTER 4  
  

WORKING PROTOTYPE TEMPLATE  
  

Super Shop handles all steps in the transaction process from showcasing and receiving orders 

for the products to delivering it to the customers and completing the payment procedures.   

4.1 Homepage   
This is the main homepage of my project online super shop where the content is given of user 

Login, sign up, Home, Category, cart and Contact menu with little description. The user can 

see the list of products that are available. The user can search for products by entering the 

search term into the search textbox provided on the top.  A user can drag and drop a product in 

the cart. A user can view the complete description of the product by clicking details [14].   

 
Figure 4.1: Website Homepage   
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4.2 Product Description Module   

This module starts when a user visits the product details page. A user can view the complete 

specification of the product features and related products of the desired product.   

 

Fig 4.2: Product Description Module   

. A user can also view the reviews of the product. A user can also write a review for the 

product.A user can also write a review by clicking on the write review tab.   

  

There will also be suggestion for related items. Customer can also see those products by 

clicking details. If they want to buy those products they can click buy now and send the 
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products into the shipping cart and by clicking “Continue shopping” they can go to the 

homepage [15].   

4.3 User Log-In and Registration page   
When a customer wants to buy something he or she has to Log-in to the page.   

Figure 4.3: User Log-In and Registration page   

   

 With a user name and password, a user can log in to the page or by registering into the site a 

user can visit the site [16].  

   

4.4 Shopping Cart Module   

This module starts when the user views the shopping cart. All the products that have been added 

to the shopping cart by the user are listed along with their price and the quantity. The total price 

of all the products added to cart is displayed. A user can edit the quantity of each product or 

remove the product from the shopping cart. A user can remove the product from the cart by 
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clicking a button or by dragging the product and dropping it outside the cart. The total price 

changes accordingly when a user edits the quantity of a product or when a product is removed 

from the cart [17]   

 

4.5 Payment method   
  

There are two types of payment method in this site. One is cash on delivery and other in online 

payment like Bikash. The procedure of cash on delivery is shown below:   

 

Figure 4. 5: Payment method     

  

      
Fig ure   4 . 4 :  Shopping Cart Module    
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4.6 Cash on delivery process   
  

Customer can pay for product as their convenient way. This is the Cash on delivery process:   

   

  

  

  

  

  

  

 

          
                                      Fig ure   4 . 6 :  Cash on delivery process      
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When the order is confirmed by the customer a confirmation message will be shown: 

  

 
    Figure 4.6(a): Confirmation of cash on delivery process   

4.7 Bkash payment   

If any customer want to pay on online they can use Bkash payment procedure. The process is 

shown below:   

 
Figure 4.7: Bkash payment procedure   
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4.8 User section   

A user can view and edit his/her profile, they can view their ordered product, and review and 

they can change their password if they want.   

 

4.9 User account information   
  

After Log-in into the page if customer want he or she can view his or her account information.  

   

  
       

Fig ure   4 . 8 :  User section     

  

                                                Fig  4 . 9 :  User account information    
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4.10 User profile Update   
  

If customer want to update his or her profile they can do so. The procedure is given below:   

 

4.11 Customer review   
Customer can see where they give review of a product. Only the registered customer can give 

review of a product. They can change or delete review if they want [18].      

Fig 4.11: Customer review   

4.12 Order List   
  

    

    
Fig  4. 10 :  User profile Update    
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Customer can view their ordered list.   

 

4.13 Change User password:   
  

A user can change his or her password for the purpose of logging into the page.   

 
Fig 4.13: Change User password   

4.14 Search categories   

A user can search any kind of product they desired. They can search by writing any keywords.  

If the product is available it will be shown.   

    

      
Fig  4 . 12 :  Order List    
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Figure 4.14: Search categories   

If the searched keyword is not matched to any product of the shop then a message will be 

showed:   

 

                                       Figure 4.15: Search categories   

4.15 Admin-Login   

This is admin log-in page. An admin can   ➢ 

Add & Delete User.   
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➢ Add, Edit & Delete Category.   

➢ Update anything with the demand of customer.   

   

                             Fig 4.15: Admin log-in   

4.16 Overview of the admin page   

After Log in to the Admin page admin can see a full overview of the products.   

 
                             Figure 4.16: Overview of the admin page  

  

4.17 Product List:   
  

An admin can see how much product is available how much category they have, their price etc 

[19].   
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4.18 Update product   

An admin can update any kind of product if required:  Fig 

4.18: Update product   

    
Fig ure   4. 17:   Product list     
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4.19 Create product   

An admin can create new product. Create product page is given below:    

 

                                                   

4.20 Ordering process   
An admin can see the customer details such as which product are ordered by the customer, how 

much the quantity of the product, what is the review of the product given by the customer etc. 

An admin have the power to delete any kind of negative review of the product. After performing 

a successful transaction admin make complete the processing order [2].   

   

  

  
Fig 4.19: Crea te product     
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4.21 Customer details   
Admin are able to see all customer details who ordered product, total quantity of the product, 

where they give review of the product, customer address and mobile number [21].   

 

4.22 Category list   
  

Admin can see category list of all products. An admin can take action if necessary by removing 

content.   

    

Fig  4. 20 :  Processing order    

Fig ure   4. 2 1 :  Customer details   
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                                                                     Fig ure   4. 22 :  Category list    
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CHAPTER 5   

CONCLUSION & FUTURE WORK   

  

Conclusion   

This project helps in understanding the creation of an interactive web page and the technologies 

used to implement it. The design of the project which includes Data Model and Process Model 

illustrates how the database is built with different tables how the data is accessed and processed 

from the tables. In Future this project will be developed with much more functionality and 

product variety [22].    

   

Limitation   

Though it is one of the most simple and useful website but it too has some limitations. We 

avoided many of the complications by keeping it simply [23]. But it is still contains some 

limitations. Some more limitations of the website are written below.   

✓ It is an online website.   

✓ Users can only use it by internet.   

✓ The website is designed with only English language.   

✓ Messenger system isn’t available in this system.   

Future work:   

In Future this project will be developed with much more functionality and product variety. It 

will be developed for the mobile user so that they can access from mobile phone using mobile 

app. More payment option will be added in future [25].     

✓ The websites decoration will be enhanced.   

✓ Add instant massaging facilities for the user.   

✓ The system will be developed as more users friendly GUI.   

   
   



42   

   

REFERENCES   
   

   

[1]Search   engine  optimization.  (2018,  July   2).   Retrieved   from          

https://en.wikipedia.org/wiki/Search_engine_optimization.   

[2] Silberschatz, A., Kurt, H. F., & Sudarshan, S. (2011). Database system concepts. New     

York: McGraw Hill.   

[3] Melon, J. C. (2006). Sims teach yourself PHP, MySQL and Apache all in one.   

Indianapolis, IN: Sam’s.   

[4] W3Schools. (2018, June 30). Retrieved from https://en.wikipedia.org/wiki/W3Schools.   

[5] Welling, L Thomson. & Base.(2017). Istrovství PHP a MySQL. Brno: Computer.                         

[6] Retrieved from http://www.php.net/   

[7] PHP. (n.d.). Retrieved July 2, 2018, from http://www.php.net.com/   

[8] Otto, M., & Thornton, J. (n.d.). Getting started. Retrieved July 2, 2018, from     

https://getbootstrap.com/docs/3.3/getting-started/.   

[9] A modern, open source code editor that understands web design. Retrieved from  

http://brackets.io/   

[10] Theoretical framework. (n.d.). National Competitiveness and Economic Growth. 

doi:10.4337/9781781950302.00027   

[11] Browne, K 2010, "Trolley Psychology: Choice unlocks the psychological secrets of the 

supermarket and shows you how to avoid spending more than you mean to", Choice, 

Australasian Consumers' Association, Chippendale, NSW, Australia, no. 4, April, p60, 

retrieved 14 October, Expanded Academic Database    

[12]Aghazedah, S 2005, "Layout strategies for some of the operations", Management  Research 

News, vol. 28, no. 10, pp. 31–46, retrieved 8 May 2012, Business Source Complete, EBSCO 

ho.    

[13] Bezwada, R Backhander, S Kennan, PK Venkatesh, S 2009, "Cross-Category Effects of 

Aisle and Display Placements: A Spatial Modeling Approach and Insights", Journal of 

Marketing, vol. 73, no. 3, pp. 99–117, 3 May 2012, Business Source Complete.    

https://en.wikipedia.org/wiki/W3Schools
https://en.wikipedia.org/wiki/W3Schools
https://en.wikipedia.org/wiki/W3Schools
https://en.wikipedia.org/wiki/W3Schools
https://en.wikipedia.org/wiki/W3Schools
http://www.php.net.com/
http://www.php.net.com/
http://www.php.net.com/
https://getbootstrap.com/docs/3.3/getting-started/
https://getbootstrap.com/docs/3.3/getting-started/
https://getbootstrap.com/docs/3.3/getting-started/
https://getbootstrap.com/docs/3.3/getting-started/
https://getbootstrap.com/docs/3.3/getting-started/
https://getbootstrap.com/docs/3.3/getting-started/
https://getbootstrap.com/docs/3.3/getting-started/
http://brackets.io/
http://brackets.io/
http://brackets.io/

